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This project started with a simple question:
How can | connect with people that have
the same specific interests that | do?

From Alfred Hitchcock to imported Italian
wool, these specific interests rarely come
out in conversation.

| knew that people with the same specific

interests were bound to share the same

social space that | did. | wanted to be
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Handshake works in the background on
your mobile device. During this time,
Handshake searches for other Handshake

users, restaurants, and social destinations.
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Handshake gauges your interests by
understanding the places you frequent,
your friends, and music preferences.

Facebook recognizes your interests as a
static list. These lists become outdated
quickly, requiring the user to update them
periodically. Also, the lists are not used to
connect you to you with people of similar
interests.

We can use music as an example in how
Handshake tracks your interests. Since
Handshake tracks your plays, there is no
need to update your favorite artists.
Handshake can recommend new artists,
and connect you with other fans.

Facebook’s understanding of your music preferences

Handshake’s understanding of your music preferences
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Two interface concepts were developed to
complement the project.

A standard iPhone style interface helps
users easily find other Handshake users in
their proximity. The interface is similar to
other social networking smartphone
applications, containing a conventional
“home” page, inbox, friends, and privacy
controls.

The second interface uses circles to
represent Handshake users, which move in
real time on the screen. The yellow circle
represents you and the grey circles
represent other users. The size of each
circle reflects interest similarity between
you and that user. Additional information
can be acquired by selecting a specific
circle in your proximity.

Handshake

You Should...
Find People Nearby...

iPhone Interface

Find Businesses Nearby...

You sre purvenily at .

Gruen Galleries

220 W Supiind
Checago. L 60610

Handshake

North and Halsted

Circle Interface
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Many potential Handshake users
understand the advantages of connecting
with people in a public space, but question
how Handshake protects them from the
people they don’t want to interact with.

Privacy controls give you the ability to
turn Handshake on or off. An additional
“Away” feature disables Handshake’s
notifications, while still allowing the
program to work in the background.

This allows you to use Handshake at your
convenience without receiving disruptive
notifications throughout the day.
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Destinations

In addition to finding people with similar
interests, Handshake can recommend
social destinations based on your friends -
and the places you already frequent. h ‘,J |

Hotspot

Handshake Hotspot allows businesses to
interact directly with Handshake users.
If traffic is slow, businesses can send
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promotional notifications to users in their
proximity. Once Handshake users enter a
Hotspot, they are given access to menus,
calendar events, and other business
related media.
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00 Jessica Hische
http://www.flickr.com/photos/jessicahische/4439861568

O1 Mo Riza
http://www.flickr.com/photos/moriza/126238642

02 Supacrush
http://www.flickr.com/photos/supacrush/4335696465/in/pool-49503143149@NOT

05 Jaeming
http://www.flickr.com/photos/jaeming/3325676004

06 Avrenim Acceber
http://www.flickr.com/photos/ignescent_infidel
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